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Bullied, caught in a 

DEBT TRAP

Rahul Tr ipathi | TNN

L
oan recovery agents won’t
have it easy anymore. While
both the courts and Reserve
Bank of India (RBI) have
come down heavily on
banks for employing rogue

recovery agents, the Delhi Police has
plans to come out with advertisements
— decrying strong-arm tactics —
which are meant to spread awareness
among both banks and consumers.

There have been numerous cases
in the recent past which have
taken the lid off how collec-
tion agents of banks wrench
money out of defaulters. And
even drive them to suicide at
times. In June, a resident of
Hyderabad, K. Yadaiah, was
allegedly beaten to death by
loan agents as they tried to re-
cover just Rs 15,000 from this
Andhra government employ-
ee. Some months later, in September,
Mumbai resident Prakash Sarvankar
committed suicide after being hound-
ed by debt recovery agents of a lead-
ing bank. The Delhi Police has prom-
ised stern action if any such case of
harassment comes to light.

Says assistant commissioner of po-
lice Rajan Bhagat: ‘‘We always appeal
to financial institutions not to take the
law into their hands, otherwise stern
action would be taken against them.
We also have plans to come out with

an advertisement to educate people
about loan sharks.’’

For families of those who have suf-
fered in the hands of recovery agents,
RBI’s recent move — warning banks
with a temporary ban on such agents
if such complaints persisted — has
come as a huge relief. Says a family
member of Himanshu Dev Sharma
(34), who was allegedly driven to sui-
cide by recovery agents in October last:
‘‘We have already lost a family mem-
ber to the high-handedness of a bank.
RBI’s move will save many from going

through the same ordeal.’’ The
RBI is expected to issue guide-
lines on debt recovery by No-
vember 15.

Sharma, says his mother
Shanti Devi, had borrowed a
sum of Rs 37,000 from a lead-
ing bank to buy a Hero Hon-
da Passion motorcycle in
June 2005. Later, he had also
taken a personal loan of Rs

56,000. Both the amounts were
payable in 36 months. Loan recovery
agents began hounding Sharma once
he started defaulting on instalments.
They even towed away his motorcy-
cle. Unable to bear the humiliation
and threats from collection agents,
Sharma took the extreme step in Oc-
tober. It was a month later that the
police registered a case of abetment
to suicide under Section 306. The case
is now in court.

A florist from Greater Kailash-I,

Bunty Arora, also got a taste of the
bullying tactics of recovery agents
when four hefty-looking men snatched
his Santro car away, while he was re-
turning home with his wife and chil-
dren. They even misbehaved with his
wife. The police immediately regis-
tered a case of robbery, after which it
was learnt that the goons were recov-
ery agents who had taken away Aro-
ra’s car as he had defaulted on the loan.
The police arrested the four, recovered
the car, and handed it back to Arora.

In a similar case, in December last
year, collection agents allegedly in-
tercepted the vehicle of a woman go-
ing to office, and drove away in her
Wagon-R car. They even snatched her
mobile phone when she tried to con-
tact her relatives for help. She report-
ed the matter to the police, after which
the cops swung into action, and a case
was registered. But
not many victims pur-
sue their case, say the
police. In a majority
of incidents, they
withdraw the com-
plaint after reaching
a settlement with the
bank.

Nonetheless, loan
harassment cases are on
the rise, say the police. In
tandem with more consu-
mers opting for attractive
loan schemes — for funding
their dream home, car, edu-
cation or even foreign travel
— debt recovery agencies have
mushroomed as well. Banks ar-
gue that the idea behind setting
up such agencies was to make re-
covery of non-performing assets
and outstanding dues faster, as set-
tling the issue in court would take
years.

The RBI says that banks have the
right to recover loans, but through
proper means. They should use their
own staff to recover loans if their
agents are using abusive practices.

Banks are known to pay hefty
amounts to these recovery agencies
and they’re not the only clients. ‘‘Many
cases have been reported in which re-
covery agents have been hired by cred-
it card and private phone service
providers. They often pose as cops to
threaten defaulters,’’ says a senior cop.
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New Delhi: RBI’s recent clampdown on recovery agents
— warning banks with temporary bans on employing them
if complaints persisted — has evoked a conflicting response
from financial institutions and consumer rights activists.

While experts are of the opinion that this move was
long overdue to expose the dark underbelly of banks, which
do not even hesitate to hire ‘‘goons’’ to terrorise default-
ers, bankers argue that this clampdown would only inflate
their list of ‘‘wilful defaulters or borrowers who have no
intention of repaying the loan’’. Still, there can be no jus-
tification of using bullying tactics to recover loans, says
justice J D Kapoor, president of the State Consumer Com-
mission. Welcoming the RBI circular, the judge says: ‘‘A
loan agreement is a civil contract and has to be enforced
through a civil legal remedy and not by employing goons.
No civilised society can tolerate such an act.’’ In the past
too, Justice Kapoor had taken a stern view of banks em-
ploying rogue recovery agents and even directed the police
commissioner to register
cases against agents who ha-
rassed consumers.

There’s a civil procedure
code in India for loan re-
covery, which banks are re-
quired to follow (see box).
The defaulter’s assets can
be attached or an arrest war-
rant issued only as a last re-
sort. But according C V Gid-
dappa, general secretary,
Credit Card Holder Associ-
ation, ‘‘This last resort is
used as the first measure,
that too, illegally by goons
hired by private banks. They
enter homes and pick up
goods at will when a pay-
ment is not made.’’

‘‘Constant harassment at
the hands of recovery
agents is a common prob-
lem. They often impersonate as lawyers or as police offi-
cers, claiming to have arrest warrants in the name of the
defaulters if they don’t pay up,’’ adds Giddappa.’

Nitin Saxena, president of the All India Consumer Ed-
ucation Society, goes on to explain how a consumer falls
into the debt trap. ‘‘Banks first lure customers into getting
credit cards. And soon, the consumer finds himself caught
in a vicious cycle of debts. Borrowers are even falsely de-
famed and humiliated by these agents, forcing them to take
extreme steps.’’ Credit card associations have long been
asking banks to reduce their rate of interest on credit card
borrowings and set up a regulatory body to check viola-
tions. Some banks have responded to this, by taking a more
pro-active approach in helping out defaulters. ICICI Bank,
for instance, has started a project called DISHA for coun-
selling defaulters. ‘‘We counsel customers by assessing
whether their cases are genuine. If their financial situa-
tion requires us to waive the interest, we do consider that,’’
says Nutan Lugani, who heads the project.

But for banks, collection agents are still the safest bet.
Says one such agent: ‘‘Banks provide us with specific in-
formation about customers who have not paid their dues.
We first call and remind them about the due date. At a lat-
er stage, we send one of our men to their homes to collect
money. Our agents are trained to be stern with customers.’’
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RBI warning
long overdue

Though there•s a civil procedure for
loan recovery, banks take a quick way
out by hiring recovery agents who ha-
rass, slander and terrorise defaulters.
Now, Delhi Police plans to come out
with an ad to educate both consumers
and banks about loan sharks

1st step | The bank has to
give a notice of at least 15
days before filing a legal suit
against a defaulter

2nd step | Bank is supposed
to send another reminder, 
after which it can file an 
execution petition in the
court to enforce a decree

3rd step | By decree, default-
er•s assets can be attached
or an arrest warrant issued

CIVIL CODE

Most banks organise •loan melasŽ to encourage customers to borrow
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WIRE-A-LIMO: For their anniver-
sary, London-based Rajiv gifted his par-
ents in Delhi an unforgettable experi-
ence: stretch limo, flowers and can-
dlelit dinner for two at a five-star ho-
tel.

SPA ON THE GO:Satya has a 6-day
week and on Sunday, she’s too pooped
to step out. Last weekend, she dialled
a spa and experienced a luxuriating
massage, complete with aroma oils and
floating candles, right in her bedroom! 

MAKEOVER MAGIC:Rupali and
her friends wanted an instant
makeover. They called a beauty con-
sultant who came over with her good-
ies and did just that — for free. Natu-
rally, the girls bought the makeup.

Welcome to a world where people
have money, but not the time to indulge.
‘‘In today’s fast-paced times, people
hardly have time to enjoy their mon-
ey. I know many who long to gift their
near and dear ones fabulous things,
but end up doing something as mun-
dane as buying flowers. They simply
couldn’t find time to do any better,’’
says Rohit Saxena, CEO and co-founder,
Exciting Lives, a one-stop-shop for gift-
ing an experience. Be it your wife’s
birthday, parent’s anniversary or best
friend’s wedding, all you have to do is
log on to their website and click your
way to exciting presents.

There’s a wide variety to choose
from: spa treatments, balloon rides,
Bollywood bash, wine tasting, fine din-
ing...the list is endless. Not exciting
enough? Then how about a drive in a
Formula 1 car in UK or a 12-day trip to
Antarctica? ‘‘NRIs have taken to this
service in a big way,’’ says 
Saxena.

‘‘They have the money and are keen
to gift their relatives in India an expe-
rience of a lifetime. Also, with so many
Indians travelling abroad frequently,
a ride in an F1 car, for example, does-
n’t seem as impossible as it would have
been a few years ago.’’ Incidentally,
these experiences are available in Ban-
galore, Chennai, Delhi, Hyderabad,
Jaipur, Kolkata, Lucknow, Mumbai and
Pune.

Mumbai-based Nivedita Singh is a
pilot and was in Delhi for a layover.
‘‘None of my friends was free that day.

I then remembered the spa voucher my
friends gave me for my birthday. I spent
the whole day pampering myself —
something I would never have done on
my own.’’ Nivedita was also gifted cock-
tail-making and wine-tasting sessions,
both of which she plans to indulge in
soon.

Spa Transformations reproduce
spas in the confines of your home.
Trained professional masseurs come
over and make your home look, smell,
sound and feel like a spa, complete
with collapsible bed, soothing music,
scented candles and flowers. And all
this, at a date and time of your con-
venience.

‘‘Between meetings, kids and dead-
lines, I had completely forgotten what
pamper time was all about,’’ says
Satya, a banker. ‘‘I just had to call.
The hour-long massage was pure
bliss. The experience was rounded off
with a cup of mint tea...I’m still float-
ing.’’ What’s delectable is that after
the chocolate mousse scrub, the ther-
apist gives you a bar to eat. In the red
wine indulgence, you soak in a tub of
red wine, and are given some to sip.

And for those wanting that perfect
shade of lip gloss or moisturiser to
suit their skin type, help is at hand.
So ladies, just go ahead and call in a
Mary Kay beauty consultant who will
come home with her cosmetics, skin
and body care products. She’ll help
you test the products, teach you how
to use them and give you an instant
make-up session. And no, you need-
n’t buy it if you don’t like it.

‘‘We’re here to enrich the lives of
women. Our mantra is face first, fam-
ily second, work third,’’ explains Hina
Nagarajan, country manager, Mary
Kay Cosmetics India Pvt Ltd. ‘‘You
can get free consultation for yourself
or in a group of 4-5. The response has
been good since we launched India
operations in September,’’ she says.

And the cost of these out-of-world
experiences? Formula 1: Rs 1.2 lakh,
herbal spa session at home: Rs 6,000,
personalised stationery: Rs 950.
But what’s priceless is enjoying these
on your time with minimum fuss.
Talk about getting more bang for that
buck you earn.
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Flowers and chocolates are passe. Gift a luxury
experience instead. Anubha Sawhney tells you how
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Experience this:
Gifting goes glam

Diwali here, shoppers
pull out all the stops

Deeksha Chopra | TNN

New Delhi: With only a few
days left for Diwali, markets
can be seen buzzing with huge
crowds. From buying simple
utensils to expensive jewellery,
shoppers seem to be going on
a binge without feeling a pinch.

People make their hefty
purchases after Dussehra and
before Diwali as it is believed
if one spends money around
this time, goddess Lakshmi
will keep showering her bless-
ings throughout the year,’’ said
Renu Malhotra, a house wife,
buying jewellery at MMTC
Festival of Gold in Ashoka Ho-
tel, which ended today. Ac-
cording to jewellers, despite
the prices of this yellow met-
al reaching the sky, Indian
households retained their tra-
ditional inclination for gold
jewellery and coins.

Making sure there is no
scope left for any untoward in-
cident in the city, tight securi-
ty cover has been maintained
in the major markets. On Sun-
day, no car was allowed entry
inside the Sarojni Nagar mar-
ket. There was only one entry
gate, where every visitor was
individually checked by a se-
curity guard deployed by Del-
hi Police.

Firecrackers have been
banned in the market. But the
CCTV cameras that were be-
came the top priority for the
cops and the shopkeepers af-

ter 29/10 bomb blasts, were still
nowhere to be seen.

‘‘The 25 CCTV cameras are
yet to be installed in the mar-
ket. Although the ground work
for them has already begun.
Apart from that we have tak-
en stringent steps this year to
make sure this market is safe
for the customers. We have set
up four machans in the mar-
ket, from where the security
guards keep constant watch on
the movement of visitors in
the market. About 12 of our po-
lice personnel are roam with
civilians in plain clothes,’’ said
Vijay Sharma SHO Sarojni Na-
gar also present at the spot.

This time, there are added
lighting arrangements and
more frequent announcements
are being made urging the pub-
lic to adhere to safety and se-
curity measures and pam-

phlets are being distributed
asking them to look out for sus-
picious people and objects.

The crowded markets prove
that terrorist attacks fail to
dampen the spirit of Delhiites.
Even the families of victims
of the 2005 blasts seem to have
moved on.

Though life will never be
the same for Kiran Saluja, the
widow of Lal Chand Saluja
who was one of the 50 people
who died in the Delhi blasts
2005 but she is looking forward
to celebrating a bright Diwali
this year. ‘‘I have taken up the
role of my husband and look
after the Shyam Juice corner
which is the most popular and
crowded point in the Sarojni
nagar. I will be buying a cou-
ple of utensils to celebrate
Dhanteras this year,’’ she said.
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Sanjiv Rastogi

ALL AGLOW: A woman shops for decorative items at Sadar Bazar, days before the festival of lights

Rajesh Mehta

ON ALERT: A security ring has been thrown around busy city
markets like Sarojini Nagar
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